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Establish a strong foundation in accounting fundamentals that will help you succeed in your career and business with
Warren/Tayler’s MANAGERIAL ACCOUNTING, 16E. The latest business illustrations and current examples provide a meaningful
context that demonstrates how each chapter’s content fits into the big picture. The authors clearly connect fundamental
accounting concepts to real businesses today. Each chapter begins with a real company opener that is referenced throughout the
chapter. New examples and cases that highlight how to use data analytics now appear in each chapter. These cases use data sets
related to the chapter content while showing you how to analyze and develop reports using Excel and Tableau. In addition, updated
Certified Management Accountant (CMA) exam questions prepare you for professional success, while Pathways Challenges help
you hone critical-thinking skills. This edition focuses on the managerial accounting concepts you need in business today.
Important Notice: Media content referenced within the product description or the product text may not be available in the ebook
version.
This book is an adaptation of the successful US text "Cost Management" by Hilton, Maher and Selto, written specifically for an
international audience. Major improvements include: Diverse and truly international examples of organizations - Examples used
throughout the book are from all over the world and represent manufacturing, retail, not-for-profit, and service firms in many
different countries. Completely restructured and rewritten text - The book has been rewritten, restructured and also shortened
significantly to align content closer with international courses. Integral use of spreadsheets - Spreadsheet software is used for
explaining techniques and making applications more realistic. In depth research - Summaries of international research studies that
address important cost management issues have been updated and more references to recent research findings have been added.
Intuitive explanation of accounting - The authors show directly how events impact the balance sheet and profit and loss account
Winner of the Management Accounting section of the American Accounting Association notable contribution to Management
Accounting Literature Award Volume One of the Handbook of Management Accounting Research series sets the context for the
Handbooks, with three chapters outlining the historical development of management accounting as a discipline and as a practice in
three broad geographic settings. Volume Two provides insights into research on different management accounting practices.
Volume Three features contributions from some of the most influential researchers in various areas of management accounting
research, consolidates the content of volumes one and two, and concludes with examples of management accounting research
from around the world. Volumes 1, 2 and 3 are also available as individual product. * ISBN Volume 1: 978-0-08-044564-9 * ISBN
Volume 2: 978-0-08-044754-4 * ISBN Volume 3: 978-0-08-055450-1 * Three volumes of the popular Handbooks of Management
Accounting Research series now available in one complete set * Examines particular management accounting practices and
specific organizational contexts * Adopts a global perspective of management accounting practices Award: "Winner of the
Management Accounting section of the American Accounting Association notable contribution to Management Accounting
Literature Award."
EBOOK: Management Accounting
Issues in Accounting and Finance
Guan Li Kuai Ji (Ying Wen Ban Yuan Shu Di 16 Ban)
Advanced Management Accouting (Text, Problems & Cases)
Advances in Accounting Education

Ebook: Managerial Accounting
We are pleased to present this Global Edition, which has been developed specifically to acquaint students
of business with the fundamental tools of managerial accounting and to promote their understanding of
the dramatic ways in which business is changing. The emphasis is on teaching students to use accounting
information to best manage an organization. Each chapter is written around a realistic business or focus
company that guides the reader through the topics of that chapter. There is significant coverage of
contemporary topics such as activity-based costing, target costing, the value chain, customer profitability
analysis, and throughput costing while also including traditional topics such as job-order costing,
budgeting, and performance evaluation. Many of the real-world examples in the Management Accounting
Practice boxes have been revised and updated to make them more current and several new examples have
been added. This Global Edition has been adapted to meet the needs of courses outside the United States
and does not align with the instructor and student resources available with the U.S. edition.
In order to survive in the changing business environment,organisations should rethink their strategic
philosophy and the role of management accounting. The primary focus of this book is on techniques and
concepts of cost and management accounting for strategic business decisions.It focuses on both
conventional and contemporary issues.The book will serve as a reference source for practicing
accountants, senior executives and managers working in human resources, operations, and accounting
divisions. As the principal focus of this book is on conceptual foundations, it would also be ideal for
courses in graduate programs such as master's degree, MBA or Executive MBA.
Managerial Accounting (16th Edition)
Hospitality Management Accounting
The Portable MBA in Finance and Accounting
LooseLeaf for Managerial Accounting: Creating Value in a Dynamic Business Environment
Financial & Managerial Accounting
Volume two of the Handbooks of Management Accounting Research consists of two groups of chapters. The first draw together
research that has focussed on particular management accounting practices. The second set synthesise contributions to the literature
that have been focussed within particular organisational contexts. Volume two concludes with a review of research on how management
accounting practice and research varies around the world. Special pricing available if purchased as a set with Volume 1. Documents the
scholarly management accounting literature Publishing both in print, and online through Science Direct International in scope
This revised edition of ADVANCED MANAGEMENT ACCOUNTING provides a comprehensive and updated coverage of important
topics, current trends, latest ideas and researches in management accounting. Expanding on its theoretical base, the book provides
practical exposition to help students strengthen conceptual understanding and develop problem-solving skills to succeed in the
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classroom and beyond. Pedagogically enriched with new features and an impressive layout, this new edition is an essential text for
students of M.Com, MBA, CA, ICWA, CS, CFA and other professional courses
This book is meant for students of accounting, management and business studies. It not only describes the principles, procedures and
techniques of management accounting, but also explains and analyses the core concepts that have driven the development of the
subject for decades. The book is a perfect blend of conceptual and practical approaches to accounting. NEW IN THIS EDITION 
Completely revised and updated  New chapters on strategic management accounting, product costing, and service costing  Coverage
of total quality management (TQM), just-in-time (JIT), life cycle costing, and Kaizen costing  Worked out solutions to problems and
latest professional examination questions
Investigating Entrepreneurial Opportunities
Managerial Accounting, Loose-Leaf Print Companion
FINANCIAL POLICY AND MANAGEMENT ACCOUNTING
Management, Uncertainty, and Accounting
ICMLG 2018 6th International Conference on Management Leadership and Governance

Financial and Managerial Accounting provides students with a clear introduction to fundamental accounting concepts
beginning with the building blocks of the accounting cycle and continuing through financial statements. This product is
ideal for a two-semester Financial and Managerial Accounting sequence where students spend equal time learning
financial and managerial accounting concepts as well as learn the accounting cycle from a corporate perspective.
In this book, the authors, who have both bought and sold several businesses, reveal creative and low cost ways to do
your own diligence in investigating entrepreneurial opportunities. The book covers all the basics, including market,
products, insurance, facilities, assets, short and long-term liabilities and much more.
Give your students a solid foundation in core accounting concepts while helping learners develop a true appreciation for
why accounting is important to business and a prosperous society. Warren/Reeve/Duchac’s FINANCIAL AND
MANAGERIAL ACCOUNTING, 14E clearly demonstrates how accounting is much more than simply data and black and
white rules. Instead, students see how accounting provides key information used to make critical business decisions. A
new chapter schema provides context for how each chapter’s content fits into the big picture. The book focuses on why
accounting is important and consistently reinforces connections to the big picture by connecting journal entries to the
accounting equation. Fresh organization progresses from the simplest to the more complex topics with reorganized and
fully integrated coverage of the new Revenue Recognition standard, reorganized coverage of adjustments, and
reorganized managerial accounting chapters Important Notice: Media content referenced within the product description or
the product text may not be available in the ebook version.
Handbooks of Management Accounting Research 3-Volume Set
Ebook: Managerial Accounting
Managerial Accounting for Undergraduates
Teaching and Curriculum Innovations
Managerial Accounting
In order to effectively solve business problems, managers need to understand how managerial accounting
can improve decision-making. This book lays the groundwork by presenting managerial accounting in a
strategic framework. Each module examines cost estimation and planning decisions in both the short- and
long-term context. Budgets are then discussed as devices that connect planning and control decisions.
Within each chapter, a specific decision problem is framed in a four-step manner. Throughout the pages,
Chapter Connections ties the decision problems to concepts in earlier chapters. End-of-chapter material
also provides a good balance of quantitative and qualitative problems. This approach enables managers to
learn the linkages among seemingly unrelated decisions.
The emphasis of Managerial Accounting, 12th edition, is on teaching students to use accounting
information to best manage an organization. Consistent with the practice Hilton pioneered in the first
edition, each chapter is written around a realistic business or focus company that guides the reader
through the topics of that chapter. Known for balanced examples of Service, Retail, Nonprofit and
Manufacturing companies, Hilton/Platt offers a clear, engaging writing style that has been praised by
instructors and students alike. The 12th edition of Managerial Accounting offers significant coverage of
contemporary topics such as activity-based costing, target costing, the value chain, customer
profitability analysis, and throughput costing while also including traditional topics such as job-order
costing, budgeting and performance evaluation.
This well-received book, now in its ninth edition, provides a comprehensive analysis of the fundamental
concepts of financial management and management accounting. The elegantly combined presentation of the
various aspects of financial management and management accounting is a highlight of this text. Focusing
on the core areas of financial management—basic concepts of finance, sources of finance, capital
structure theories and planning, dividend policies, investment decisions, portfolio management and
working capital management—as well as the areas of management accounting—changes in financial position,
financial statement analysis and inter-firm comparison, budgetary control and standard costing, and cost
information and management decisions—the book also delves on the contemporary topics, such as, financial
environment, corporate governance and international financial management, in detail. In addition, it
contains a number of case studies on various areas of finance and management accounting. The current
edition has been thoroughly revised keeping in view contemporary developments in the literature and
applicable provisions of the Companies Act, 2013. Apart from updating the case studies, new cases have
been added to support the relevance and quality of discussion. Intended primarily for postgraduate
students of commerce (M.Com) and management (MBA with finance specialization), the book will also be
highly useful for undergraduate students of Commerce and Management, students of professional courses,
such as, CA and ICWA, as well as professionals in the fields of financial management and management
accounting. The present treatise has been recommended by many Colleges, Management Institutes and
Universities in India for their respective postgraduate and undergraduate commerce and management
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courses.
Cornerstones of Managerial Accounting
Ebook: Managerial Accounting - Global Edition
Tools for Business Decision-Making
Cost Accounting
Financial and Managerial Accounting

For non-accountant hospitality managers, accounting and financial management is often perceived
as an inaccessible part of the business. Yet having a grasp of accounting basics is a key part
of management. Using an 'easy to read' style, this book provides a comprehensive overview of the
most relevant accounting information for hospitality managers. It demonstrates how to organise
and analyse accounting data to help make informed decisions with confidence. With its highly
practical approach, this new Edition: Quickly develops the reader's ability to adeptly use and
interpret accounting information to further organisational decision making and control
Demonstrates how an appropriate analysis of financial reports can drive your business strategy
forward from a well-informed base Develops mastery of key accounting concepts through financial
decision making cases that take a hospitality manager's perspective on business issues Presents
accounting problems in the context of a range of countries and currencies Includes a new chapter
that addresses a range of financial management topics that include share market workings, agency
issues, dividend policy as well as operating and financial leverage Includes a further new
chapter that provides a financial perspective on revenue management Includes accounting problems
at the end of each chapter to be used to test knowledge and apply understanding to real life
situations Offers extensive web support for instructors and students that includes powerpoint
slides, solutions to end of chapter problems, test bank and additional exercises. The book is
written in an accessible and engaging style and structured logically with useful features
throughout to aid students’ learning and understanding. It is a key resource for all future
hospitality managers.
Revised edition of the authors's Managerial accounting, 2014.
Equip your students with the managerial accounting knowledge they need to become influential
business leaders with the unique integrated learning system in CORNERSTONES OF MANAGERIAL
ACCOUNTING, 6E. Based on extensive research, the CORNERSTONES approach presents materials the
way today's students learn. The step-by-step CORNERSTONES approach helps students establish a
strong foundation before moving forward. Students master the basics more quickly so they can
transition to analyzing and applying concepts. Rather than focusing on concepts in isolation,
the text presents accounting as a system?emphasizing how the end result changes based on how the
numbers affect each other. CORNERSTONES OF MANAGERIAL ACCOUNTING's well-rounded approach helps
students master basic managerial accounting concepts, explore the interrelationships of key
variables, make sound decisions based on careful analysis, and apply their skills to business
situations. Important Notice: Media content referenced within the product description or the
product text may not be available in the ebook version.
Research in Accounting in Emerging Economies
Tools for Business Decision Making 5th Edition for Ccac South
Creating Value in a Dynamic Business Environment
Accounting Essentials for Hospitality Managers
Strategies for Business Decisions
Managerial Accounting teaches students the fundamental concepts of managerial accounting in a concise
and easy to comprehend fashion. Stimulating review materials at the end of each section helps students
develop their decision-making skills. Students are provided the tools and guidance to take more
initiative in their learning, making them more engaged, more prepared, and more confident.
This book is a capstone to the magisterial career of one of Japan's most senior scholars of risk,
accounting, and management. How can companies and organizations navigate today's world, rife with
unexpected challenges and opportunities? In this trenchant book, Nishimura offers case studies,
theoretical models, and useful strategies for the new normal. This book will be useful to scholars,
businesspeople, and bankers.
The latest volume in the bestselling series In today's business environment, a knowledge of finance and
skills in budgeting and financial planning are more important than ever before. Totally updated and
revised, this highly anticipated Third Edition provides new information on five such key topics as
interpreting financial statements; information technology in finance; planning capital expenditures;
information technology and your firm; business valuation, and much more. Top experts in each field
explain the basics of cost-volume analysis, forecasts, and budgets, and reveal how to create a winning
business plan. Ideal reading for any manager or executive who needs a "refresher course" in finance.
Handbook of Management Accounting Research
With Integrated Data Analytics
Cost & Management Accounting - An Introduction
Management Accounting: Principles & Practice, 3rd Edition

A modern and contemporary approach to Management Accounting, this brand new textbook written specifically for
courses in the UK and Europe provides an essential grounding for students studying both traditional and new
Management Accounting techniques. Importantly, this complete text takes its readers beyond just the traditional
accounting techniques, to place accounting information and the role of the Management Accountant in a broader
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organizational context. The text will provide a definitive education for tomorrow's "business-partner" Management
Accountants and finance-literate business managers.
These proceedings represent the work of researchers participating in the 6th International Conference on Management,
Leadership and Governance (ICMLG 2018) which is being hosted this year by the Institute for Knowledge and Innovation
Southeast Asia (IKI-SEA), a Centre of Excellence of at Bangkok University, Thailand on 24-25 May 2018.
Basic Management Accounting for the Hospitality Industry uses a step by step approach to enable students to
independently master the field. This second edition contains many new themes and developments, including: the
essence of the International Financial Reporting Standards (IFRS) integration of the changes caused by the evolution of
the Uniform System of Accounts for the Lodging Industry (USALI) the extension of price elasticity of demand, and
addition of income and cross elasticities the addition of break-even time (BET) as an additional method of analysing
capital investments Up-to-date and comprehensive coverage, this textbook is essential reading for hospitality
management students. Additional study and teaching materials can be found on
www.hospitalitymanagement.noordhoff.nl
Cost Management
Managerial Accounting: Creating Value in a Dynamic Business Environment
Handbook of Cost and Management Accounting
Case Studies, Theoretical Models, and Useful Strategies
A Process of Ongoing Improvement
Alex Rogo is a harried plant manager working ever more desperately to try and improve
performance. His factory is rapidly heading for disaster. So is his marriage. He has ninety days to
save his plant - or it will be closed by corporate HQ, with hundreds of job losses. It takes a chance
meeting with a colleague from student days - Jonah - to help him break out of conventional ways of
thinking to see what needs to be done. Described by Fortune as a 'guru to industry' and by
Businessweek as a 'genius', Eliyahu M. Goldratt was an internationally recognized leader in the
development of new business management concepts and systems. This 20th anniversary edition
includes a series of detailed case study interviews by David Whitford, Editor at Large, Fortune Small
Business, which explore how organizations around the world have been transformed by Eli Goldratt's
ideas. The story of Alex's fight to save his plant contains a serious message for all managers in
industry and explains the ideas which underline the Theory of Constraints (TOC) developed by Eli
Goldratt. Written in a fast-paced thriller style, The Goal is the gripping novel which is transforming
management thinking throughout the Western world. It is a book to recommend to your friends in
industry - even to your bosses - but not to your competitors!
Intends to meet the needs of faculty members interested in ways to improve their classroom
instruction. This title includes both non-empirical and empirical articles dealing with accounting
pedagogy at college and university level.
Includes research papers that examines various issues including the adoption of International
Financial Reporting Standards (IFRS) and International Public Sector Accounting Standards (IPSASs),
management accounting change in the context of public sector reforms, corporate reporting
disclosures, auditing, etcetera.
Basic Management Accounting for the Hospitality Industry
The Goal

The success of every business in the hospitality industry depends on maximizing revenues and minimizing costs. This Ninth Edition
continues its time-tested presentation of fundamental concepts and analytical techniques that are essential to taking control of realworld accounting systems, evaluating current and past operations, and effectively managing finances toward increased profits. It
offers hands-on coverage of computer applications and practical decision-making skills to successfully prepare readers for the
increasingly complex and competitive hospitality industry.
Cost Accounting with Integrated Data Analytics takes the approach that you need to reach students in order to engage and effectively
teach them to make meaning of costing concepts. Through storytelling, students develop a deeper understanding of cost accounting
fundamentals, allowing them to apply their knowledge to modern business scenarios and develop the competencies and decisionmaking skills needed to become the future accounting professional. Throughout Cost Accounting, students also work through a
variety of data analysis applications that allow them to develop their decision-making skills within real-world contexts. Through
assignments and integrated cases that leverage market-leading technology, students learn how to make informed business decisions
and think critically about data.
First published in 1997, this volume and its contributors take stock of current issues in accounting and finance. Featuring specialists
in business, accounting, finance along with Vice Chancellor John Bull, they examine areas including auditors’ decision-making,
financial shocks, the European corporate capital structure, GPs, accounting education and professional journals.
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