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Dynamic Identities How To Create A Living Brand
The 10th-anniversary edition of the New York Times business bestsellernow updated with "Answers to Ten Questions People Ask" We attempt or
avoid difficult conversations every day-whether dealing with an
underperforming employee, disagreeing with a spouse, or negotiating
with a client. From the Harvard Negotiation Project, the organization
that brought you Getting to Yes, Difficult Conversations provides a
step-by-step approach to having those tough conversations with less
stress and more success. you'll learn how to: · Decipher the
underlying structure of every difficult conversation · Start a
conversation without defensiveness · Listen for the meaning of what is
not said · Stay balanced in the face of attacks and accusations · Move
from emotion to productive problem solving
Adolescenceâ€"beginning with the onset of puberty and ending in the
mid-20sâ€"is a critical period of development during which key areas
of the brain mature and develop. These changes in brain structure,
function, and connectivity mark adolescence as a period of opportunity
to discover new vistas, to form relationships with peers and adults,
and to explore one's developing identity. It is also a period of
resilience that can ameliorate childhood setbacks and set the stage
for a thriving trajectory over the life course. Because adolescents
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comprise nearly one-fourth of the entire U.S. population, the nation
needs policies and practices that will better leverage these
developmental opportunities to harness the promise of
adolescenceâ€"rather than focusing myopically on containing its risks.
This report examines the neurobiological and socio-behavioral science
of adolescent development and outlines how this knowledge can be
applied, both to promote adolescent well-being, resilience, and
development, and to rectify structural barriers and inequalities in
opportunity, enabling all adolescents to flourish.
If you're like most people, you probably believe that your identity is
stable. But in fact, your identity is constantly changing - often
outside your conscious awareness and sometimes even against your
wishes - to reflect the interests of the groups of which you're a
part. And that fluid identity has a powerful influence over your
feelings, beliefs, and behaviours. In THE POWER OF US, psychologists
Packer and Van Bavel integrate their own cutting-edge research in
psychology, neuroscience and economics to explain what identity really
is and show how to harness its dynamic nature to: Increase our
productivity - Improve physical and psychological health - Overcome
our individual prejudice - Unlock our altruism - Break the political
gridlock - Galvanize others to solve controversial global problems
Along the way, they explain such seemingly unrelated phenomenon as why
Page 2/32

Online Library Dynamic Identities How To Create A Living Brand
men cry at football games but not funerals, why the history of slavery
in U.S. counties is one of the best predictors of current day racism,
and why Canada keeps a national reserve of maple syrup. Packed with
fascinating insights, vivid case studies, and pioneering research, THE
POWER OF US will change the way you understand yourself - and those
around you - forever.
A revised new edition of the bestselling toolkit for creating,
building, and maintaining a strong brand From research and analysis
through brand strategy, design development through application design,
and identity standards through launch and governance, Designing Brand
Identity, Fourth Edition offers brand managers, marketers, and
designers a proven, universal five-phase process for creating and
implementing effective brand identity. Enriched by new case studies
showcasing successful world-class brands, this Fourth Edition brings
readers up to date with a detailed look at the latest trends in
branding, including social networks, mobile devices, global markets,
apps, video, and virtual brands. Features more than 30 all-new case
studies showing best practices and world-class Updated to include more
than 35 percent new material Offers a proven, universal five-phase
process and methodology for creating and implementing effective brand
identity
Realizing Opportunity for All Youth
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Dynamic Identities
Communities in Action
Pathways to Health Equity
Dynamic Identities in Cultural and Public Contexts
Création de Logos Pour Des Identités Dynamiques
Why We're Polarized
There are many reasons to be curious about the way people learn, and the past
several decades have seen an explosion of research that has important
implications for individual learning, schooling, workforce training, and policy. In
2000, How People Learn: Brain, Mind, Experience, and School: Expanded Edition
was published and its influence has been wide and deep. The report summarized
insights on the nature of learning in school-aged children; described principles for
the design of effective learning environments; and provided examples of how that
could be implemented in the classroom. Since then, researchers have continued to
investigate the nature of learning and have generated new findings related to the
neurological processes involved in learning, individual and cultural variability
related to learning, and educational technologies. In addition to expanding
scientific understanding of the mechanisms of learning and how the brain adapts
throughout the lifespan, there have been important discoveries about influences
on learning, particularly sociocultural factors and the structure of learning
environments. How People Learn II: Learners, Contexts, and Cultures provides a
much-needed update incorporating insights gained from this research over the
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past decade. The book expands on the foundation laid out in the 2000 report and
takes an in-depth look at the constellation of influences that affect individual
learning. How People Learn II will become an indispensable resource to
understand learning throughout the lifespan for educators of students and adults.
An American coming-of-age tale during a period when the entire country was
losing its innocence to the second world war Set at a boys' boarding school in New
England during the early years of World War II, A Separate Peace is a harrowing
and luminous parable of the dark side of adolescence. Gene is a lonely, introverted
intellectual. Phineas is a handsome, taunting, daredevil athlete. What happens
between the two friends one summer, like the war itself, banishes the innocence of
these boys and their world.
As identity and authenticity discourses increasingly saturate everyday life, so too
have these concepts spread across the humanities and social sciences literatures.
Many scholars may be interested in identity and authenticity but lack knowledge
of paradigmatic or disciplinary approaches to these concepts. This volume offers
readers insight into social constructionist approaches to identity and authenticity.
It focuses on the processes of identification and authentication, rather than on
subjective experiences of selfhood. There are no attempts to settle what authentic
identities are. On the contrary, contributors demonstrate that neither identities
nor their authenticity have a single or fixed meaning. Chapters provide exemplars
of contemporary research on identity and authenticity, with significant diversity
among them in terms of the identities, cultural milieu, geographic settings,
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disciplinary traditions, and methodological approaches considered. Contributors
introduce readers to a number of established and emerging identity groups from
sites around the world, from yogis and punks to fire dancers and social media
influencers. Their conceptual work stretches from the micro-analytic to the ethnonational as authors employ a variety of qualitative methods including
ethnographic fieldwork, interviewing, and the collection and analysis of naturallyoccurring interactions. Several of the chapters look directly at identification and
authentication while others focus on the social and cultural backdrops that
structure these practices – what unites them is the adoption of social
constructionist sensibilities. This book will appeal to anyone interested in
understanding identity and authenticity.
When Good Communication Skills Aren't Enough Telling the story of your business
is about more than writing grammatically correct proposals and emails or
speaking to investors without using “ums” and “uhs.” To get your message across,
you have to fi nd a dynamic way to reach your vast audience of stakeholders,
consumers, and competitors. Business communication expert Jill Schiefelbein
shows you how, delivering an education on how to build a communication-savvy
business that retains employees, secures investors, and increases your bottom
line. Taking a page from the playbooks of 27 successful companies, entrepreneurs,
and brands like Southwest Airlines, the Truth Initiative, Avocados from Mexico,
Convince & Convert’s Jay Baer, and primetime television host and speaker Jeffrey
Hayzlett, you’ll learn how to: Apply the four-stage listening matrix to drive your
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audience to action Use sales call outlines that facilitate buy-in to avoid death by
sales script Create value-filled, magnetic marketing that educates and attracts
buyers Add value to your products and services with videos and webinars Develop
persuasive presentations with the TEMPTaction model So grab a highlighter, get a
pen, or sharpen a pencil and start crafting your communication strategy today.
Perspectives on Design and Digital Communication
Intractable Conflicts and Their Transformation
Studies on the Social Construction of Identity and Authenticity
Dynamic Logo
Interaction Design
Complicating Identity and Social Justice
Brands and Branding
How to produce brand identities that are alive, with the ability to morph into new versions
based on outside influences.
In the United States, some populations suffer from far greater disparities in health than
others. Those disparities are caused not only by fundamental differences in health status
across segments of the population, but also because of inequities in factors that impact
health status, so-called determinants of health. Only part of an individual's health status
depends on his or her behavior and choice; community-wide problems like poverty,
unemployment, poor education, inadequate housing, poor public transportation,
interpersonal violence, and decaying neighborhoods also contribute to health inequities, as
well as the historic and ongoing interplay of structures, policies, and norms that shape lives.
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When these factors are not optimal in a community, it does not mean they are intractable:
such inequities can be mitigated by social policies that can shape health in powerful ways.
Communities in Action: Pathways to Health Equity seeks to delineate the causes of and the
solutions to health inequities in the United States. This report focuses on what communities
can do to promote health equity, what actions are needed by the many and varied
stakeholders that are part of communities or support them, as well as the root causes and
structural barriers that need to be overcome.
Mediated Identities is an empirical examination of how youth identity is negotiated in urban
and rural spaces where cultural, economic, and political forces compete for the allegiance of
the young consumer and worker. Rich with fieldwork on teens and television in India,
Germany, South Africa, and the United States, the book provides a new direction for the
critical discussion of youth agency. It questions young people as autonomous consumers
and examines the interpellatory forces of media and market. The application of postcolonial
theory produces an incisive analysis of television and other media consumption as part of a
process that bolsters the neocolonial imperatives of globalization. Simultaneously, the book
focuses on the opportunism on both sides of the equation, on youth particularly in
developing economies and the industries that need their cheap labor. In such opportunistic
contexts, Mediated Identities addresses ethical dilemmas and transformative possibilities.
The author documents the ways in which identity formation and representation within the
gay Latinidad population impacts gender and cultural studies today.
Diverging Identities in a Dynamic Region
How to Create a Living Brand
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Edible Identities: Food as Cultural Heritage
Modern Muslim Identities
Learners, Contexts, and Cultures
Harnessing Our Shared Identities for Personal and Collective Success
How People Learn II
Mentorship is a catalyst capable of unleashing one's potential for discovery,
curiosity, and participation in STEMM and subsequently improving the training
environment in which that STEMM potential is fostered. Mentoring relationships
provide developmental spaces in which students' STEMM skills are honed and
pathways into STEMM fields can be discovered. Because mentorship can be so
influential in shaping the future STEMM workforce, its occurrence should not be
left to chance or idiosyncratic implementation. There is a gap between what we
know about effective mentoring and how it is practiced in higher education. The
Science of Effective Mentorship in STEMM studies mentoring programs and
practices at the undergraduate and graduate levels. It explores the importance of
mentorship, the science of mentoring relationships, mentorship of
underrepresented students in STEMM, mentorship structures and behaviors, and
institutional cultures that support mentorship. This report and its complementary
interactive guide present insights on effective programs and practices that can be
adopted and adapted by institutions, departments, and individual faculty
members.
Widely regarded as the authoritative reference in the field, this volume
Page 9/32

Online Library Dynamic Identities How To Create A Living Brand
comprehensively reviews theory and research on the self. Leading investigators
address this essential construct at multiple levels of analysis, from neural
pathways to complex social and cultural dynamics. Coverage includes how
individuals gain self-awareness, agency, and a sense of identity; self-related
motivation and emotion; the role of the self in interpersonal behavior; and selfdevelopment across evolutionary time and the lifespan. Connections between selfprocesses and psychological problems are also addressed. New to This Edition
*Incorporates significant theoretical and empirical advances. *Nine entirely new
chapters. *Coverage of the social and cognitive neuroscience of self-processes;
self-regulation and health; self and emotion; and hypoegoic states, such as
mindfulness.
With contributions from leading brand experts around the world, this valuable
resource delineates the case for brands (financial value, social value, etc.) and
looks at what makes certain brands great. It covers best practices in branding and
also looks at the future of brands in the age of globalization. Although the balance
sheet may not even put a value on it, a company’s brand or its portfolio of brands
is its most valuable asset. For well-known companies it has been calculated that
the brand can account for as much as 80 percent of their market value. This book
argues that because of this and because of the power of not-for-profit brands like
the Red Cross or Oxfam, all organisations should make the brand their central
organising principle, guiding every decision and every action. As well as making
the case for brands and examining the argument of the anti-globalisation
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movement that brands are bullies which do harm, this second edition of Brands
and Branding provides an expert review of best practice in branding, covering
everything from brand positioning to brand protection, visual and verbal identity
and brand communications. Lastly, the third part of the book looks at trends in
branding, branding in Asia, especially in China and India, brands in a digital world
and the future for brands. Written by 19 experts in the field, Brands and Branding
sets out to provide a better understanding of the role and importance of brands,
as well as a wealth of insights into how one builds and sustains a successful
brand.
D_TEX presents itself as a starting point at a crossroads of ideas and debates
around the complex universe of Textile Design in all its forms, manifestations and
dimensions. The textile universe, allied to mankind since its beginnings, is
increasingly far from being an area of exhausted possibilities, each moment
proposing important innovations that need a presentation, discussion and
maturation space that is comprehensive and above all inter- and transdisciplinary.
Presently, the disciplinary areas where the textile area is present are increasing
and important, such as fashion, home textiles, technical clothing and accessories,
but also construction and health, among others, and can provide new possibilities
and different disciplinary areas and allowing the production of new knowledge.
D_TEX proposes to join the thinking of design, with technologies, tradition,
techniques, and related areas, in a single space where ideas are combined with
the technique and with the projectual and research capacity, thus providing for
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the creation of concepts, opinions, associations of ideas, links and connections
that allow the conception of ideas, products and services. The interdisciplinary
nature of design is a reality that fully reaches the textile material in its essence
and its practical application, through the synergy and contamination by the
different interventions that make up the multidisciplinary teams of research. The
generic theme of D_TEX Textile Design Conference 2017, held at Lisbon School of
Architecture of the University of Lisbon, Portugal on November 2-4, 2017, is
Design the Future, starting from the crossroads of ideas and debates, a new
starting point for the exploration of textile materials, their identities and
innovations in all their dimensions.
An Essential Guide for the Whole Branding Team
Research, Innovations and Best Practices
Dynamic Belonging
Contemporary Jewish Collective Identities
The Promise of Adolescence
A Separate Peace
Readings for Diversity and Social Justice

Food - its cultivation, preparation and communal consumption - has long been
considered a form of cultural heritage. A dynamic, living product, food creates
social bonds as it simultaneously marks off and maintains cultural difference.
In bringing together anthropologists, historians and other scholars of food and
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heritage, this volume closely examines the ways in which the cultivation,
preparation, and consumption of food is used to create identity claims of
'cultural heritage' on local, regional, national and international scales.
Contributors explore a range of themes, including how food is used to mark
insiders and outsiders within an ethnic group; how the same food's meanings
change within a particular society based on class, gender or taste; and how
traditions are 'invented' for the revitalization of a community during periods of
cultural pressure. Featuring case studies from Europe, Asia and the Americas,
this timely volume also addresses the complex processes of classifying,
designating, and valorizing food as 'terroir,' 'slow food,' or as intangible cultural
heritage through UNESCO. By effectively analyzing food and foodways through
the perspectives of critical heritage studies, this collection productively brings
two overlapping but frequently separate theoretical frameworks into
conversation.
Southeast Asia has in recent years become a crossroads of cultures with high
levels of ethnic pluralism, not only between countries, sub-regions and urban
areas, but also at the local levels of community and neighbourhood. Illustrated
by a series of international case studies, this book demonstrates how the
forces of 'post-colonialism' in their various manifestations are accelerating
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social change and creating new and 'imagined' communities, some of which
are potentially disruptive and which may well threaten the longer term
sustainability of the region. Interdisciplinary in approach, this book brings
together geographers, historians, anthropologists, architects, education
specialists, planners and sociologists to make connections and new insights
and to provide a truly comprehensive view of heritage, culture and identity in
this dynamic region.
There are a lot of books out there that show collections of logos. But David
Airey’s “Logo Design Love” is something different: it’s a guide for designers
(and clients) who want to understand what this mysterious business is all
about. Written in reader-friendly, concise language, with a minimum of
designer jargon, Airey gives a surprisingly clear explanation of the process,
using a wide assortment of real-life examples to support his points. Anyone
involved in creating visual identities, or wanting to learn how to go about it, will
find this book invaluable. - Tom Geismar, Chermayeff & Geismar In Logo
Design Love, Irish graphic designer David Airey brings the best parts of his
wildly popular blog of the same name to the printed page. Just as in the blog,
David fills each page of this simple, modern-looking book with gorgeous logos
and real world anecdotes that illustrate best practices for designing brand
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identity systems that last. David not only shares his experiences working with
clients, including sketches and final results of his successful designs, but uses
the work of many well-known designers to explain why well-crafted brand
identity systems are important, how to create iconic logos, and how to best
work with clients to achieve success as a designer. Contributors include Gerard
Huerta, who designed the logos for Time magazine and Waldenbooks; Lindon
Leader, who created the current FedEx brand identity system as well as the
CIGNA logo; and many more. Readers will learn: Why one logo is more effective
than another How to create their own iconic designs What sets some designers
above the rest Best practices for working with clients 25 practical design tips
for creating logos that last
Intersectional Pedagogy explores best practices for effective teaching and
learning about intersections of identity as informed by intersectional theory.
Formatted in three easy-to-follow sections, this collection explores the
pedagogy of intersectionality to address lived experiences that result from
privileged and oppressed identities. After an initial overview of intersectional
foundations and theory, the collection offers classroom strategies and
approaches for teaching and learning about intersectionality and social justice.
With contributions from scholars in education, psychology, sociology and
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women’s studies, Intersectional Pedagogy include a range of disciplinary
perspectives and evidence-based pedagogy.
27 Strategies to Grow, Lead, and Manage Your Business
Cultural Humility
Identity Practices, Discursive Spaces
The 48 Laws Of Power
Anti-bias Education for Young Children and Ourselves
How to Discuss What Matters Most
Difficult Conversations
World Jewry today is concentrated in the US and Israel, and
while distinctive Judaic approaches and practices have
evolved in each society, parallels also exist. This volume
offers studies of substantive and creative aspects of Jewish
belonging. While research in Israel on Judaism has stressed
orthodox or "extreme" versions of religiosity, linked to
institutional life and politics, moderate and less
systematized expressions of Jewish belonging are overlooked.
This volume explores the fluid and dynamic nature of
identity building among Jews and the many issues that cut
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across different Jewish groupings. An important contribution
to scholarship on contemporary Jewry, it reveals the often
unrecognized dynamism in new forms of Jewish identification
and affiliation in Israel and in the Diaspora.
This publication studies methods for creating flexible looks
for public and cultural institutions. The conventional logos
traditionally used by companies are the result of a unique
process of compression and abstraction. By contrast,
flexible looks do not conceal their diverse components in
their logo but instead from a complex family of symbols from
them. In the combination of a basic logo and a family of
symbols, the look is in a position to represent the general
(the philosophy of the institution, the program) and the
specific (e.g., changing exhibitions and events). The author
describes the effect and potential of looks and offers
general criteria that distinguish fully developed, dynamic
looks. The subject is also presented in the form of artistic
projects and with reference examples from the natural
sciences and the humanities. Case studies of famous
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designers such as Karl Gerstner and Ruedi Baur enhance the
analysis
From an interactive website to a business card, a brand must
be recognizable, differentiated and help build customer
loyalty. This indispensable resource presents brand identity
fundamentals and a comprehensive dynamic process that help
brands succeed. From researching the competition to
translating the vision of the CEO to designing and
implementing an integrated brand identity program, the
meticulous development process is presented through a highly
visible step by step approach in five phases: research and
analysis, brand and identity strategy, brand identity
design, brand identity applications and managing brand
assets. From global corporate mergers through
entrepreneurial ventures and nonprofit institutions, twentytwo case studies portray the brand identity process in
action. They illustrate a range of challenges and
methodologies and represent a select group of branding and
multidisciplinary design firms. The scope of material
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includes history of identity design up to the latest
information about online brand identity standards, naming
and trademarking, with practical project management
resources about decision making, and creating brand briefs.
Alina Wheeler specializes in brand identity. She uses her
strategic imagination to help build brands, create new
identities, and design integrated brand identity programs
for Fortune 100 companies, entrepreneurial ventures, cities
and foundations. Wheeler works closely with founders, CEO¹s
and senior management to insure that their vision and their
brand identity are communicated clearly to accelerate the
success of their organizations. She has been the principal
of several design firms as well as a consultant to some of
America¹s largest business consulting groups. She is a
former national board member of AIGA and was named an AIGA
Fellow in 1998. Hallmark Features Unlike most books that
show identity programs, this book outlines a rigorous,
complex and proven process from research and analysis
through the design development of a new identity and online
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standards through launch and brand asset management.
Comprehensive, easy to understand guide that is organized by
spreads by subject for easy reference. An indispensable
reference for anyone with responsibility for brand identity.
Meaningful and actionable information that will accelerate
the success of any brand identity project. A toolkit for
design firms and professionals, design students and design
managers. Presents the relationship between effective brand
identity and creating, building and managing successful
brands. Presents case studies from Cingular, Amazon,
Citibank, TAZO, Zoom, Harley Davidson, FedEx and twenty
others.
These essays include writings from Cornel West, Michael Omi,
Audre Lorde, Gloria Anzaldua and Michelle Fine. The essays
address the multiplicity and scope of oppressions ranging
from ableism to racism and other less-well known social
aberrations.
Queer Latinidad
Logo Design Love
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Engaging Diverse Identities in Therapy
The Science of Effective Mentorship in STEMM
From Concept to Completion
The Oxford Handbook of Multicultural Identity
Identity Designed
'Machiavelli has a new rival, and Sun-tzu had better watch his back' - New York
Times Robert Greene's laws are now famous: Law 1: Never outshine the master.
Law 2: Never put too much trust in friends; learn how to use enemies. Law 3:
Conceal your intentions. Law 4: Always say less than necessary. At work, in
relationships, on the street or on the 6 o'clock News: the 48 Laws apply
everywhere. For anyone with an interest in conquest, self-defence, wealth, power
or simply being an educated spectator, The 48 Laws of Power is one of the most
useful and entertaining books ever; it 'teaches you how to cheat, dissemble, feign,
fight and advance your cause in the modern world.' (Independent on Sunday).
Robert Greene will teach you the distilled wisdom of the masters - illustrated
through the tactics, triumphs and failures from Elizabeth I to Henry Kissinger on
how to get to the top and stay there. Wry, ironic and clever, this is an
indispensable and witty guide to power. The perfect gift book for the powerhungry (and who doesn't want power?); this is the Concise Edition of an
international bestseller. From the internationally bestselling author of Mastery,
The Art Of Seduction, and The 33 Strategies Of War.
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Eleven-year-old Isabella’s blended family is more divided than ever in this “timely
but genuine” (Publishers Weekly) story about divorce and racial identity from the
award-winning and New York Times bestselling author of Out of My Mind, Sharon
M. Draper. Eleven-year-old Isabella’s parents are divorced, so she has to switch
lives every week: One week she’s Isabella with her dad, his girlfriend Anastasia,
and her son Darren living in a fancy house where they are one of the only black
families in the neighborhood. The next week she’s Izzy with her mom and her
boyfriend John-Mark in a small, not-so-fancy house that she loves. Because of this,
Isabella has always felt pulled between two worlds. And now that her parents are
divorced, it seems their fights are even worse, and they’re always about HER.
Isabella feels completely stuck in the middle, split and divided between them more
than ever. And she is beginning to realize that being split between Mom and Dad
involves more than switching houses, switching nicknames, switching backpacks:
it’s also about switching identities. Her dad is black, her mom is white, and
strangers are always commenting: “You’re so exotic!” “You look so unusual.” “But
what are you really?” She knows what they’re really saying: “You don’t look like
your parents.” “You’re different.” “What race are you really?” And when her
parents, who both get engaged at the same time, get in their biggest fight ever,
Isabella doesn’t just feel divided, she feels ripped in two. What does it mean to be
half white or half black? To belong to half mom and half dad? And if you’re only
seen as half of this and half of that, how can you ever feel whole? It seems like
nothing can bring Isabella’s family together again—until the worst thing happens.
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Isabella and Darren are stopped by the police. A cell phone is mistaken for a gun.
And shots are fired.
“Once upon a time, in fact it was Tuesday,” the Bear went into the woods to settle
in for his long winter nap. But when he awoke what had happened? The trees were
gone, the grass was gone, the flowers were gone, and in their place were buildings,
cars, a fenced-off courtyard. The Bear had no idea that he was in the middle of a
factory. “Get back to work!” a man yelled out of the blue. “I don’t work here,” said
the Bear, “I’m a bear.” The man laughed and laughed. “Fine excuse for a man to
keep from doing any work—saying he’s a bear.” And so it began and so it went,
with the Bear protesting his bearness all the way from the Third Vice President to
the First, and no one willing to believe that he wasn’t just a silly man in a fur coat
who needed a shave. How the bear endured and how he finally prevailed are the
subject of this delightful modern fairy tale—beautifully illustrated with the
author’s inventive line drawings—about sticking up for yourself, no matter how
many Foremen, General Managers, Vice Presidents, or even Company Presidents
stand in your way.
Become a skilled anti-bias teacher with this practical guidance to confronting and
eliminating barriers.
A Guide to Creating Iconic Brand Identities
Youth, Agency, & Globalization
Blended
A Complete Guide to Creating, Building, and Maintaining Strong Brands
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Handbook of Self and Identity
Designing Brand Identity
SCION: A Secure Internet Architecture

This title explores the relationship between the Malaysian state
and its citizens in creating and maintaining fixed identities.
The book focuses on new modalities of being Muslim in a modern
world.
Interaction Design explores common pitfalls, effective workflows
and innovative development techniques in contemporary
interaction design by tracking projects from initial idea to the
critical and commercial reception of the finished project. The
book is divided into six chapters, each focusing on different
aspects of the interaction design industry. Exploring design
projects from around the world, the authors include examples of
the processes and creative decisions behind: – Apps, games and
websites – Responsive branding – Complex, large-scale services –
Interactive museum installations – Targeted promotions – Digital
products which influence real-world situations Each case study
includes behind-the-scenes development design work, interviews
with key creatives and workshop projects to help you start
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implementing the techniques and working practices discussed in
your own interaction design projects. From immersive tourist
experiences, to apps which make day-to-day life easier, the
detailed coverage of the design process shows how strategists,
creatives and technologists are working with interactive
technologies to create the engaging projects of the future.
Ideal for students of design, independent designers, and
entrepreneurs who want to expand their understanding of
effective design in business, Identity Designed is the
definitive guide to visual branding. Written by best-selling
writer and renowned designer David Airey, Identity Designed
formalizes the process and the benefits of brand identity design
and includes a substantial collection of high-caliber projects
from a variety of the world’s most talented design studios.
You’ll see the history and importance of branding, a
contemporary assessment of best practices, and how there’s
always more than one way to exceed client expectations. You’ll
also learn a range of methods for conducting research, defining
strategy, generating ideas, developing touchpoints, implementing
style guides, and futureproofing your designs. Each identity
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case study is followed by a recap of key points. The book
includes projects by Lantern, Base, Pharus, OCD, Rice Creative,
Foreign Policy, Underline Studio, Fedoriv, Freytag Anderson,
Bedow, Robot Food, Together Design, Believe in, Jack Renwick
Studio, ico Design, and Lundgren+Lindqvist. Identity Designed is
a must-have, not only for designers, but also for entrepreneurs
who want to improve their work with a greater understanding of
how good design is good business.
This book describes the essential components of the SCION secure
Internet architecture, the first architecture designed foremost
for strong security and high availability. Among its core
features, SCION also provides route control, explicit trust
information, multipath communication, scalable quality-ofservice guarantees, and efficient forwarding. The book includes
functional specifications of the network elements, communication
protocols among these elements, data structures, and
configuration files. In particular, the book offers a
specification of a working prototype. The authors provide a
comprehensive description of the main design features for
achieving a secure Internet architecture. They facilitate the
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reader throughout, structuring the book so that the technical
detail gradually increases, and supporting the text with a
glossary, an index, a list of abbreviations, answers to
frequently asked questions, and special highlighting for
examples and for sections that explain important research,
engineering, and deployment features. The book is suitable for
researchers, practitioners, and graduate students who are
interested in network security.
The Bear That Wasn't
The Power of Us
Dynamic Communication
Textiles, Identity and Innovation: Design the Future
Logograma
Mediated Identities
The Definitive Guide to Visual Branding
The classic work on the evaluation of city form. What does the city's form actually
mean to the people who live there? What can the city planner do to make the city's
image more vivid and memorable to the city dweller? To answer these questions, Mr.
Lynch, supported by studies of Los Angeles, Boston, and Jersey City, formulates a
new criterion—imageability—and shows its potential value as a guide for the building
and rebuilding of cities. The wide scope of this study leads to an original and vital
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method for the evaluation of city form. The architect, the planner, and certainly the
city dweller will all want to read this book.
This book shares new research findings and practical lessons learned that will foster
advances in digital design, communication design, web, multimedia and motion design,
graphic design and branding, and other related areas. It gathers the best papers
presented at the 3rd International Conference on Digital Design and Communication,
DIGICOM 2019, held on November 15–16, 2019, in Barcelos, Portugal. The
respective contributions highlight new theoretical perspectives and practical research
directions in design and communication, aimed at promoting their use in a global,
digital world. The book offers a timely guide and a source of inspiration for designers
of all kinds (Graphic, Digital, Web, UI & UX Design and Social Media), for
researchers, advertisers, artists, entrepreneurs, and brand or corporate
communication managers, and for teachers and advanced students.
This book offers a clear, easily adaptable model for understanding and working with
cultural differences in therapy.
This book presents the dynamism of logo design and how it evolves to adapt to new
realities.
Intersectional Pedagogy
The Image of the City
Proceedings of the 1st International Textile Design Conference (D_TEX 2017),
November 2-4, 2017, Lisbon, Portugal
Southeast Asian Culture and Heritage in a Globalising World
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Negotiating Religion and Ethnicity in Malaysia

With the continuing development of corporate ideas and the emergence of companies
with complex range of activities, the dynamic (or multiform) brand identity has thus
become a popular solution to express the multi-layered concepts behind a brand.
Dynamic brand refers to an identity rooted in a unified, rational visual design structure
that changes with its application environment. Though difficult to design, they are often
vivid and alluring, leaving a lasting impression. This book is a collection of dynamic
brand identities, presenting the latest from around the world industry by industry. Aside
from the design works themselves, this book also presents the creative background
behind their design, allowing the reader to gain a deeper understanding of their origins.
This book provides us with new knowledge and a new window into high-end design
ideas.
This New York Times and Wall Street Journal bestseller shows us that America’s
political system isn’t broken. The truth is scarier: it’s working exactly as designed. In
this “superbly researched” (The Washington Post) and timely book, journalist Ezra Klein
reveals how that system is polarizing us—and how we are polarizing it—with disastrous
results. “The American political system—which includes everyone from voters to
journalists to the president—is full of rational actors making rational decisions given the
incentives they face,” writes political analyst Ezra Klein. “We are a collection of
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functional parts whose efforts combine into a dysfunctional whole.” “A thoughtful, clear
and persuasive analysis” (The New York Times Book Review), Why We’re Polarized
reveals the structural and psychological forces behind America’s descent into division
and dysfunction. Neither a polemic nor a lament, this book offers a clear framework for
understanding everything from Trump’s rise to the Democratic Party’s leftward shift to
the politicization of everyday culture. America is polarized, first and foremost, by
identity. Everyone engaged in American politics is engaged, at some level, in identity
politics. Over the past fifty years in America, our partisan identities have merged with our
racial, religious, geographic, ideological, and cultural identities. These merged identities
have attained a weight that is breaking much in our politics and tearing at the bonds that
hold this country together. Klein shows how and why American politics polarized around
identity in the 20th century, and what that polarization did to the way we see the world
and one another. And he traces the feedback loops between polarized political identities
and polarized political institutions that are driving our system toward crisis. “Well worth
reading” (New York magazine), this is an “eye-opening” (O, The Oprah Magazine) book
that will change how you look at politics—and perhaps at yourself.
Multiculturalism is a prevalent worldwide societal phenomenon. Aspects of our modern
life, such as migration, economic globalization, multicultural policies, and cross-border
travel and communication have made intercultural contacts inevitable. High numbers of
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multicultural individuals (23-43% of the population by some estimates) can be found in
many nations where migration has been strong (e.g., Australia, U.S., Western Europe,
Singapore) or where there is a history of colonization (e.g., Hong Kong). Many
multicultural individuals are also ethnic and cultural minorities who are descendants of
immigrants, majority individuals with extensive multicultural experiences, or people with
culturally mixed families; all people for whom identification and/or involvement with
multiple cultures is the norm. Despite the prevalence of multicultural identity and
experiences, until the publication of this volume, there has not yet been a comprehensive
review of scholarly research on the psychological underpinning of multiculturalism. The
Oxford Handbook of Multicultural Identity fills this void. It reviews cutting-edge
empirical and theoretical work on the psychology of multicultural identities and
experiences. As a whole, the volume addresses some important basic issues, such as
measurement of multicultural identity, links between multilingualism and
multiculturalism, the social psychology of multiculturalism and globalization, as well as
applied issues such as multiculturalism in counseling, education, policy, marketing and
organizational science, to mention a few. This handbook will be useful for students,
researchers, and teachers in cultural, social, personality, developmental, acculturation,
and ethnic psychology. It can also be used as a source book in advanced undergraduate
and graduate courses on identity and multiculturalism, and a reference for applied
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psychologists and researchers in the domains of education, management, and marketing.
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